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ACCESSORIES: HOLIDAY/SPRING 


With the sleek look and simple lines of the collections, 
accessorizing has become a basic neccessity; but today's 
designs couldn't be more luxurious. 


BAUBLES...around the neck, MARLA BUCK presents a 
costume pearl and crystal pavé buckle choker. "Ivory" 
is back with sleek geometric shapes in beads, ovals, 
and dises by TRIFARI. 


BANGLES...big and bulky, WENDY GELL features a 
Striking line of cuffs and bracelets, inspired by the 
Viennese Expressionists, encrusted with jewels in brown 
and brassy tones. NAPIER prefers solid silver or gold- 
plated bangles to wear one at a time or all together. 


AND BELTS...buckles on belts have becomes works of art 
in themselves. A folded-leaf motif turns into a 6-inch 
snake on a handpainted, leather CLAUDIO & GUILLERMO 
belt; while ALEXIS KIRK sculpts a matte gold buckle on 
black alligator. (The alligator has shed his skin in 
varying colors and on more items than ever before-- 
butterscotch is important. ) 


Watches have become a trinket more than a timepiece 
and will continue to be used in pins, pendants, and 
bracelets. Consumers are hungry for things to pile 
on and peel off at whim, as this "throw away status" 
continues into Fall '87. 
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SUR LA TETE 


Hats and hair accessories add sparkle and whimsy to this year's 
Holiday-into-Spring looks. Upcoming motifs run the gamut from 
refined elegant "estate jewels" to the African White Hunter look. 


Art Deco: a popular theme for evening designs. MEDUSA'S HEIRLOOMS 

has an assortment of curvilinear combs and Spring-back clips in "mother- 
of-pearl" with pave crystals and gold etching. A chignon clip at 

RIVIERA is of black Italian "marble" in a Stylized petal design, outlined 
with gold and pearls. A dazzling black and white crystal headband comes 
from ROXANNE ASSOULIN. KOKIN features "Bellydance and Moonbeams", 

a Sequined open cap with rows of small pearls draping beneath the neck from 
one side to the other. 


Bows Art: from small and colorful denim bow clips at GOODHEART to resplen- 
dent oversized satin bows by FUNDAMENTALS, complete with seed pearls and 
cascading hairpiece spirals. For hats, bows look best on boaters, preferably 
white or natural lacquered straw, with a black ribbon bow by MADCAPS. 


Hair Again: hairpieces couldn't be hotter and EXCESS-ORIE led the way 
with its long and full, braided ponytail. Something different ean be found 
at STURE OSTEN in a collection of lightweight hairpieces with combinations 
of curls, fringes and braids to be worn in matching or contrasting shades. 
Strawberry blonde looks especially new. 


Back in the Bush: Animal skins are still the rave, faux or no, although 
the real thing is gaining importance. For Resort, ADRIENNE LANDAU 
matches a leopard-stencilled, sheared lamb headwrap with leather gauntlet 
gloves. Hotter weather calls for the grometted "Sun Helmet", with leather 
or animal print bands, by MADCAPS. 


To Note: WHITTAL AND SHON'S Southwestern collection; especially the silver 
leather headband with graduated, Silver-edged turquoise stones and a forest 
green suede headband, painted with a pastel American Indian motif. 


CHANEL #5 


At a lavish cocktail reception at the Hotel Plaza and a ribbon cutting 
ceremony at 5 East 57th Street, CHANEL BOUTIQUE became part of the New 
York skyline on September 18th. The N.Y. boutique is the fifth boutique 
Chanel has opened in this country and, coupled with the image of Chanel 
No. 5, the address bodes well for the firm. 


Monsieur Christian Gallion designed the two-tier structure as an intimate 
jewel box. The apparel is tucked into alcoves, with mirrors partitioning 
the clothes from casual to black tie. 


Immediately upon entering, fragrances catch the eye as a winding staircase 
leads to a small shoe salon. Other accessories, so vital to the Chanel 
image, are presented in glass wall cases throughout the store. 


This boutique, with its polished and timeless image, pays true homage to 
its namesake and adds another star to the ever growing 57th Street 
constellation. 


EARLY SPRING: SOFT & SUBTLE 


Silhouettes are long and flowing, soft and breezy with an overall look 

that's classic. Some oversized pieces are shown but the look is pulled 
together by cinching the waist with a belt or sash; pleats are preferred 
in lengths below the knee. 


LAURA ASHLEY presents casual dresses for Cruise in romantic floral linens 
and crisp fresh cottons. Colors are soft and cool in tones of rose madder , 
gentle blue, lichen green, and corn yellow inspired by English watercolors. 
A pastel day dress with drop waist, sways just below the knee in a Dutch 

diamond print and scoop neck with buttoned placket. 


ELEANOR P. BRENNER incorporates a practical, carefree line in 100% 
washable silk. This "rainbow dyed" collection comes in jade, pink, salmon, 
lilac and white. Tanks, tunics, skirts, pajama shirts and pants are all 
available to mix, match and layer. A special addition is the "Twist", a 
long sleeved, button-down shirttail with shoulders that are dropped and 
padded, and a hip-length twist of fabric in the front. 


STANLEY BLACKER romances Spring with shades of buttercup, blossom, 
rouge, bluebelle, mist and sand. His perfectly romantic line includes a 
pastel halter and matching billowy skirt in 100% linen floral print under a 
pink ramie linen/cotton cardigan with an ecru lace shawl collar and one low 
button. 


Denim, a recurring Spring favorite, is softer and more feminine this year. 
LIZ CLAIBORNE plays with pastels such as light blue and baby pink for. 
denim jackets and full, ankle-length skirts over lacy petticoats and cowboy 
boots. Black or deep indigo are popular but the stonewashed look predomi- 
nates. ETCETERA, a new division of J.G. HOOK, presents a playful, denim 
overall jumper with side pockets and a mid-calf length. Indigo, the tradi- 
tional denim color, gains importance as designers use it in varying ways. 
BRECKENRIDGE shows a cabled, bandeau cardigan over a strapless cabled 
dress, both in an indigo ecotton/linen blend. 


The Safari look is still popular, as khaki and tan suits were paired with 
jungle prints. BLASSPORT tucks a brown, sleeveless turtleneck into a 
giraffe print, silk sarong. LIZ CLAIBORNE prefers a long, multi-pocketed 
Safari jacket with a wide leather belt over tan linen shorts. 


DESIGNER FOCUS 


CARMELO POMODORO, trained as a fine artist, premiered his first signature 
collection for Resort. Long lean looks in creamy, cotton knits and silk 

jersey are body-conscious and wearable. Flyaway tops over slim skirts project a 
neo-classie design, unique in today's collections. Colors stay soft with ivory, 
cream, beige, taupe and pale yellow tones. Retail prices range from $50 to $300. 
(575 Seventh Ave., NYC 398-9116) 


PAMELA MORRIS, sophisticated and subtle, presents a classic line for Resort. 
Preferred fabrics are cashmere and silk in gentle pastels such as lavender, 
peach, taupe and ivory. The silk jacquard print pieces are elegant yet 
versatile in pleated, tuck blouses and long flowing skirts. Prices range from 
$60 to $500. (214 W. 39th St., NYC 575-8860) 


100% MADE IN AMERICA 


Riding on the "Born in the U.S.A" bandwagon and troubled by overseas contro- 
versy, Americans are again interested in domestic goods. Research shows 

that although consumers do not search out domestic labels, when given the 
choice, they prefer to buy American. Two new companies premiered their 
Spring/Summer lines last month in true red, white and blue triumph. 


AMERICAN FIRST, a company created with a patriotic concept, presents 
a brightly colored sportswear line in unisex design. Sweat shirts, sweat 
pants, polos and rugbies: this line of activewear is totally produced and 
assembled in the states. Streaked with a logo resembling a 40's victory 
Symbol with wings, AMERICAN FIRST targets a "youthful and outgoing" 
market. Company founder and president Gary Rudnick feels the impact 
of strong national pride should apply to the apparel industry as well, 

and that consumers have definitely begun to "think American". 
(212-696-4744) bo 


PEPSI APPAREL AMERICA continues the cola wars in the Sportswear RTW 
industry. With a futuristic fashion show at the Hayden Planetarium, PEPSI 
targets 12 to 24 year-olds touting "the look of a new generation". Visual 
themes range from sports and "post modern" Memphis looks to photo-realism , 
featuring original designs by young artists. Lots of denim, with red and 
white candy-striped detailing and comfortable sweats and tees. Roger A. 
Enrico, president of PEPSI-COLA, feels it's important to "show support for 
the American textile and apparel industries". O.K. Coke, it's your turn. 
(212-582-6767) | 


"THE AUTHENTIC STONE" 


For those "do it yourself" personalities who want to have that 
"stonewashed" look, Creative Concepts of Raleigh presents a small, 
voleanie stone atop a bed of stonewashed denim. So denim lovers who 
have always wanted to buy "a piece of the rock", ean invest $6.00 and 
own "THE AUTHENTIC STONE", 


This stone provides the wearer with the same look that until now, only 
industrial processing has been able to achieve. By pre-soaking, 
wringing, laying out, stone rubbing and finally machine washing, you 
can achieve the "authentic stone" washed look in 15-30 minutes. 
(Creative Concepts of Raleigh Inc., Raleigh, NC 27610) 
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